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SHARING THE LIONS STORY
This guide has been developed to help you share and promote the valuable
work that Lions do in Australian communities every day. Our stories are
powerful and help us continue the work of Lions in helping others. The best way
we can achieve this is by working together – Clubs, Districts, and the National
Office.
WHY IS IT IMPORTANT?

It’s only by highlighting the very real contribution that Lions makes that we’re
able to continue to attract the support of the communities in which we live and
operate.
We also need to make sure that Lions Australia
continues to attract new members of all ages and
from every sector of our communities by
highlighting the incredible variety of our projects
and programs and the difference Lions is able to
make.

In this guide you’ll find simple steps that you can
follow to make the most of traditional and social
media by sharing our stories, and to identify those
stories which should be told at a local and national
level.
We hope that this guide will assist you with sharing
the important work of Lions, in gaining the support
that makes this work possible, and also help you
encourage new members to join your Club.
Please note that any story or media enquiry which
has the potential to negatively impact your Club’s
reputation or the reputation of Lions Australia
should be immediately referred to the National
Office on 02 4940 8033.

HOW DO I KNOW IF SOMETHING IS
WORTH PROMOTING?







Is it newsworthy?
Is it local?
Can you clearly state what the benefits
are?
Can you answer the most negative
question you can think of?
Do you have a non-Lions champion who
can speak about it?
Are you giving the media and your
supporters enough notice?

www.lionsclubs.org.au
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THE BASICS
THE LIONS MAGAZINE

We’re always looking for features of
all types – people, places and
projects. If you think something may
be of interest, contact the Editor
whose details are inside the cover.
Always try to provide photos that you
can email with your story. Make sure
you include all relevant details –
names and titles with correct
spelling.
Stories should be submitted by the
first day of the month for the issue
with a cover date beginning from the
following month (ie. a story for the
June-July issue should be submitted
by 1 May).

www.lionsclubs.org.au
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WHAT MAKES NEWS?
People are interested in people – the media will often think in terms of ‘head,
heart, health, wallet’ when considering whether or not to cover a story.

 Timing

 Human Interest
Great human interest stories are powerful.
They can help you attract media attention
and they can help influence others to
support a Lions cause or activity.
Tragedy, service, perseverance,
generosity, success – these are all the
potential basis for stories that will be of
interest.

 Proximity

It’s important to plan. Let the media and
your supporters know what you have
coming up today, next week or next month.
Last week’s event isn’t news.

 Prominence
High profile individuals can help you gain
interest in your story.

 Significance

It’s human nature – we’re simply more
interested in stories about the people
closest to us. The more local, the better.

The more people impacted, the more
newsworthy the story.

Don’t be shy!
People are always looking for stories and ways to help. Get your Club out there!

www.lionsclubs.org.au
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POSSIBLE STORY IDEAS
Your local community and your projects will be the source of great stories!
Perhaps you’re launching a new Lions project by your Club, you may wish to acknowledge a great achievement
by an individual or meeting (or exceeding) an impressive fundraising target.
You can profile new members of your Club – tell a little bit of their personal story, what they do, why they
decided to join Lions, what they’re passionate about and the ways in which they hope to help. Highlight your
existing members, celebrate their achievements and your Club’s milestones.
Keep an eye on your calendar – holidays and special
events throughout the year give you a great opportunity to
involve Lions in your community.
Don’t underestimate the potential of a story. We know you
just want to get the job done and provide the assistance to
the project you’re dedicated to, but the added value that
can come from promoting your work is good for all Lions!
It helps us generate support and can encourage new
members to join.

MEDIA CONTACTS
Find out who your local journalists are and the media outlets they work for. Call your local newspapers, radio
stations and TV stations to find out who your best contact might be – ensure you get their email address!
“I’m calling on behalf of Lions and wanted to know the best way to send you media releases and other
information about our major projects and events. Is there a particular journalist I should send our material to?”
Create a simple database containing this information so that you and others in your team can find it quickly and
easily. Keep it up to date!

ANNIVERSARIES
This is where your Club calendar or diary comes into its own. While this guide places emphasis on letting the
media and your community know what your Club has coming up, you may sometimes find that you can provide
a valuable update to an event or project that you’ve done perhaps six or 12 months ago. Contact the journalist
who covered the story for you and offer them an update.

www.lionsclubs.org.au
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WRITING A SIMPLE MEDIA RELEASE
Media releases are a great way to share news about your Club and gain
publicity in the media. Here’s a sample template to make it easy and help you
get it right.

MEDIA RELEASE
Date ………..

THE HEADLINE OF A MEDIA RELEASE SHOULD SUMMARISE THE KEY
POINTS AND BE INTERESTING. THIS IS WHERE YOU WANT TO CATCH
THE ATTENTION OF THE JOURNALIST.
The lead paragraph is the key part of your media release and contains the critical information about
your story. WHO did it?, WHAT did they do?, WHERE did they do it?, WHEN did they do it?, WHY did
they do it?, HOW did they do it? WHY is it a great thing?
The paragraph under the lead – the body - should expand on the lead and be the point where you start telling
the story.
Try to choose just three key messages – these are the points that you want to get across in your media release.
List the messages in your story from the most important to the least important.
Use short sentences and short paragraphs. Provide factual information that the journalist can quote (amount
raised, etc).
The preparation of your three key messages will form the basis of your interview, speech, or media release.

Contact information For further information contact: include a contact name, email, phone number.
Ensure that your contact is ready and willing to take phone calls and to talk to the media.
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SHARE THE LOVE
PR is all about creating awareness of the great work that Lions does in all parts
of Australia and about generating support from others for that work. Use your
own contacts and networks to help amplify our stories.
Make sure you share any coverage you receive
with your club members and with other clubs.
Share on your Club’s Facebook page and your
personal Facebook profile. If possible, tag other
Clubs or organisations (donors, sponsors, etc) in
your post to ensure they see it. Ensure that you
tag the national Facebook page, too.
Whenever possible, keep copies of newspaper or
magazine cuttings and forward a copy to the
national office.

HOW WE CAN HELP
PUBLIC RELATIONS GRANTS
Grants of up to $1000 can be given to Districts which develop a project aimed at strengthening the profile of
Lions within Australia. If you wish to apply for a grant, check the selection criteria in your PR pack and fill out an
application form. Applications should be sent by email and only one grant will be funded per District in each
year.
PHOTOGRAPHY GRANTS
Lions events are held all over Australia every day but many good photo opportunities are passing us by. We
understand that it is not always possible to capture good photos while in the midst of a busy activity. However,
good photographs are incredibly important to creating interest and exposure for Lions.
Lions Australia MD201 National Office has a budget for $500 photography grants that can be used on
application by Clubs for professional photography at events. Clubs will need to source a professional
photographer in the area to cover the event. In turn, the photographs become property of the Club and the
National Office, benefiting our PR efforts and helping us to build a library of high quality images.
We are looking for the most interesting and unique events – those where we can see some exciting photo
opportunities arising. We want to be able to use these photos for a range of different purposes for many years to
come, so please consider this carefully when applying. Check the selection criteria in your PR pack for more
information.
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